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The consumer impacts of broad financial inclusion, domestically and globally, will yield sustainable
benefits for businesses and the institutions that meet their needs. Yet as these markets are continu-
ally shifting, the traditional approach of commodity products fails to resonate with new de-
mographics seeking cross-product solutions—not just banking solutions.

The value chain of utilizing Al to aid consumers, their transactions, their payments, their insurance,
and even their identity resides with non-traditional experiences delivering superior customer satis-

faction.



